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As an important part of recruitment, interviews have been concerned by the 
scholars. In the past, Scholars concerned about impression management in the 
interview process. IM is job seeker control his behavior/motivation/others impressions 
and create a positive impression, and is a positive process, while ignoring job seeker 
will provide a false behavior/motivation/other impression in order to get the job. This 
behavior is a Interview Fake Behavior Interviews Fake Behavior is that the job seeker, 
who wants to get a good image from the Raiser of the interview, and to get higher scores, 
made deliberately false answer to the question in the interview process. 
In this study, a literature search on the current interview faking behavior factors 
for analysis and synthesis of the literature and related fields. Basis on the previous 
model, this article develop the fake behavior model. An empirical test was done by 
setting the two types of scenarios: the structured interview and unstructured interview, 
The results show that:(1) Interview Faking Behavior is affected by job seekers verbal 
ability, social skills, self-monitoring level, the level of impact as well as the doctrine of 
Machiavelli.(2) Base on the literature, the type of data analysis showed that Structured 
Interview and Unstructured interview play a regulating effect.(3) Multiple regression 
analysis found that the fake ability of job seekers and fake motivation have a significant 
predictor in interview faking behavior (4) By comparing the demographic variables and 
the dimensions, interview faking behaviors are different. Interviews fake behavior in 
terms of gender, age, were significant differences, but unsignificant differences in work 
experience and academic qualifications. 
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